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Logo Design

My logo designs are more than just symbols; they
encapsulate the essence of a brand in a single mark,
fusing creativity with brand identity. Each logo | craft is
a visual narrative, distilling the core values and
uniqueness of your brand into a timeless and
memorable emblem.
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The "IBS Billing Software" logo | designed serves as a visual testament to the software's
prowess in consolidating and streamlining bills. With a seamless integration of elements, the
logo elegantly communicates the software's ability to bring together and harmonize diverse
billing components, embodying efficiency and unity in financial management.
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The project aims to represent the initials of "Bits n Bricks" using a combination of a reflected
"B" to resemble a house. The design will also incorporate a "n" made out of small, colorful
bricks to represent the playful and creative nature of the brand. The "B" and "n" will be placed
side by side to create a cohesive and recognizable logo that can be easily identified by
customers. The color scheme of the logo will be bright and vibrant, representing the fun and
innovative spirit of the brand. Overall, the goal of this logo design is to create a strong visual
identity for "Bits n Bricks" that accurately reflects the brand's values and personality.
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o 4 Creating a Logo for a Design Firm with a Focus on the Initials "UR =
AR Our primary objective for this project is to design a logo for a design
e ;-! : C'*': firm with the initials UR. We want to emphasize the letter "U" and i,
i “; incorporate the color red as a symbol of attraction. 3
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Our task was to design a logo for a building
and real estate company called Nanavati.
The main objective was to incorporate the
letter "N" into the design while evoking a
sense of structure and stability.
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NANAVATI

Developers & Infrastructure




Creating a Logo for a Global Fire Petroleum Company.
When designing a logo for a fire petroleum related firm,
the primary focus was on fire as it's their main service.

To indicate the global reach, a globe was incorporated
in place of the "O". The resulting logo is a powerful

' representation of the company's identity.
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DECOFLARE

—

Creating a Logo for an Architectural Firm

For this particular project, the primary objective was to create a logo
centered around the letter "D" for the firm Decoflare. In response to the
client's request, a cursive version of the letter was designed and
incorporated into the final logo.
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